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CALENDAR  1916-1917. 
1916 

Sept.  27-30 Registration. 

Oct.  2 Monday ;  opening  of  day  and  evening  sessions. 

Nov.  29 Wednesday;  9:30  P.  M.  Thanksgiving  recess  begins. 

Dec.  4 Monday;  classes  resumed. 

Dec.  21 Thursday;  9:30  P.  M.  Christmas  recess  begins. 

1917 

Jan.  3 Wednesday ;  classes  resumed. 

Jan.  29-Feb.  2.  .  Examinations  for  the  first  semester. 

Feb.    1-3 Registration  for  the  second  semester. 

Feb.  5 Monday ;  the  second  semester  begins. 

Feb.  22 Washington's  Birthday;  recess. 

March  16 President's  Day;  recess. 

March  30 Friday;  9:30  P.  M.  Easter  recess  begins. 

April   10 Tuesday  ;  classes  resumed. 

May  29-June  6.  .  Examinations  for  the  second  semester. 

May  30 Memorial  Day;  recess. 

June  14 Thursday;  Commencement. 


Page  Two 


SCHOOL       OF       ECONOMICS 


REGISTRATION 

The  office  of  the  Dean,  first  floor  of  the  Administration  building 
of  Marquette  University,  1115  Grand  Ave.,  will  be  open  for  consul- 
tation daily,  except  Sunday,  during  the  two  weeks  preceding  Octo- 
ber 2,  and  during  the  week  preceding  February  3,  9-12  A.  M.,  3-6 
P.  M.,  7:30-9:30  P.  M. 

Appointments  will  be  made  by  the  Dean  at  other  hours  agreeable 
to  both  parties,  should  the  above  hours  be  inconvenient. 

Students  are  urged  to  register  promptly  at  the  specified  time. 


INFORMATION 

For  information  concerning  the  College  of  Economics  address 
the  Registrar,  or  Dean  C.  R.  Atkinson,  1115  Grand  Ave.  Interested 
persons  are  urged  to  call  at  the  Dean's  office  whenever  possible,  since 
personal  interviews  are  much  more  satisfactory  than  correspondence. 
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Instructor  in  Accounting, 

THOxMAS  A.  DALEY,  LL.B.,  C.P.A,  General  Accountant, 
Instructor  in  Accounting, 
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Instructor  in  Advertising. 

H.  W.  HARRIMAN,  M.A.,  LL.B.,  Practicing  Attorney, 
Instructor  in  Commercial  Law. 

RAYMOND  F.  JAEKELS,  M.A.,  LL.B.,  Practicing  Attorney, 
Instructor  in  Commercial  Law. 

PERCY  H.  GORDON,  Wis.  Mgr.  Travelers'  Insurance  Co., 
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ALFRED  J.  STUEBE,  The  Roberts  Co.,  Underwriters, 
Instructor  in  Property  Insurance, 

NEIL  J.  GLEASON,  B.C.S.,  Ass't.  Sec'y.  Wis.  Mortgage  and 

Securities  Co., 

Instructor  in  Business  Management. 

F.  STANLEY  POWLES,  Ph.B., 

Instructor  in  Business  English. 

J.  B.  LANIGAN,  Wis.  Mgr.  L.  C.  Smith  &  Bros.  Co, 
Instructor  in  Salesmanship. 

M.  H.  GROSSMAN,  Mgr.  Bond  Dept.,  Wisconsin  Trust  Cov 
Instructor  in  Bonds  and  Bond  Selling. 
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GENERAL  STATEMENT 

The  Robert  A.  Johnston  College  of  Economics  was  organized 
in  1910  for  the  purpose  of  providing  a  thorough  training  for  those 
who  wish  to  devote  themselves  to  business  careers. 

THE  AIM  OF  THE  COLLEGE  OF  ECONOMICS 

The  object  of  the  College  of  Economics  is  to  give  to  the  student 
a  comprehensive  knowledge  of  the  manifold  principles  and  factors 
that  underlie  the  activities  of  commercial  life  and  to  emphasize  their 
practical  application  to  the  various  branches  of  industry.  The  meth- 
od of  training  imparts  to  the  student  a  true  and  correct  outlook  on 
life,  fosters  a  high  sense  of  honor,  inculcates  habits  of  industry,  and 
impresses  upon  him  a  deep  realization  of  his  responsibilities  in  his 
chosen  life-work. 

A  SPECIAL  CHARACTERISTIC  OF  THE   SCHOOL 

Wherever  human  activities  enter  into  the  spheres  of  life,  all  de- 
pends on  the  principles  and  motives  actuating  these  human  activities. 
If  the  principles  are  right  and  morally  sound,  and  if  the  motives  are 
guided  by  these  principles,  true  progress  will  ensue.  If,  however, 
the  principles  are  false  and  the  motives  wrong,  they  must  necessarily 
have  a  deleterious  influence  on  the  life  of  the  individual  as  well  as 
the  well-being  of  the  community.  This  is  true  of  all  walks  of  life 
and  especially  also  of  the  career  of  a  business  man.  His  influence  for 
good  or  ill  is  powerful.  If  he  considers  life  from  the  narrow  view 
of  material  and  selfish  egoism,  he  not  only  deteriorates  his  own  char- 
acter but  inevitably  checks  the  progress  of  his  associates  and  the  com- 
munity. But  if  his  outlook  on  life  is  based  on  an  ethically  sound  ideal, 
his  influence  is  a  decided  factor  in  the  upbuilding  of  individual  and 
social  life. 

The  College  of  Economics  makes  much  of  this  point.  It  tries 
to  instill  correct  principles  and  creates  a  morally  healthy  ideal. 
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THE  MODERN  DEMAND  FOR  EFFICIENCY 

The  College  of  Economics  aims  at  something  higher  than  that 
which  is  the  object  of  the  ordinary  business  school.  Its  courses  are 
essentially  of  a  university  and  professional  character. 

In  all  fields  of  modern  endeavor  there  is  a  strong  demand  for 
more  efficient  service.  This  is  particularly  true  of  the  more  intricate 
affairs  of  commerce,  industry  and  finance. 

To  supply  this  demand  many  universities  have  added  courses  in 
Economics  and  Business  Administration  to  their  curricula.  They  all 
realize  that,  while  there  is  no  dearth  of  men  qualified  for  mere  cler- 
ical positions,  very  few  are  fitted  for  managerial  and  executive  re- 
sponsibilities. These  latter  require  not  only  intelligence  and  energy, 
but  also  wide  knowledge,  deep  training,  staunch  character  and  per- 
sonal initiative.  Business  careers  are  looked  upon  more  and  more 
like  other  professions  and  call  for  a  correspondingly  greater  amount 
of  mental  equipment. 


DEVELOPING  EFFICIENCY 

An  intelligent  and  strong  grasp  of  the  wider  interests  of  industrial 
life  is  essential  to  the  highest  business  success.  The  College  of 
Economics  grounds  the  student  in  the  fundamental  business  princi- 
ples and  conditions  and  gives  him  a  carefully  organized  fund  of 
special  information  regarding  the  various  forces  which  vitally  influ- 
ence and  direct  the  movements  of  industry. 

Thus  the  intellectual  vision  of  the  student  is  widened.  The 
courses  are  so  arranged  as  to  develop  keen  perception,  a  power  of 
analysis,  and  originality  and  sureness  of  forming  practical  business 
judgments.  It  is  this  development  of  mental  capacity  that  will  en- 
able the  young  man  of  the  right  sort  of  ambition  to  win  prominence 
in  the  business  world. 

Aware,  however,  of  the  fact  that  the  business  man  must  not  be 
a  mere  theorist,  the  arrangement  of  courses  strikes  a  just  balance 
between  the  theoretical  and  the  practical. 
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ENTRANCE   REQUIREMENTS 

Students  will  be  admitted  to  either  of  the  degree  courses  if  they 
have  completed  a  recognized  high  school  course  or  its  equivalent.  If 
they  have  not  completed  the  entire  high  school  course  they  may,  if 
deemed  advisable  by  the  Dean  and  Faculty,  be  admitted,  but  will 
be  conditioned.     Conditions  must  be  removed  as  soon  as  possible. 

Students  will  be  admitted  to  the  diploma  course  if  they  have  com- 
pleted three  years  in  a  recognized  high  school  or  its  equivalent. 

The  requirements  as  a  special  student  will  not  be  as  rigid  as  for 
regular  students,  but  will  be  governed  in  each  case  by  the  judgment 
of  the  Dean  and  Faculty,  concerning  the  applicant's  fitness  profitably 
to  pursue  the  particular  subject  or  subjects  he  may  wish  to  follow. 

Every  applicant  must  present  to  the  Dean  a  detailed  and  certified 
statement  of  his  previous  studies. 

ADVANCED  STANDING 

Due  credit  will  be  allowed  for  advanced  work  done  at  other 
universities  and  colleges  of  accepted  standing,  when  work  is  closely 
similar  to  courses  given  in  this  School.  Application  for  advanced 
standing  may  be  made  personally  or  in  writing  and  should  be  ac- 
companied by  a  detailed  statement  from  the  proper  authority  of  the 
nature  of  the  work  for  which  credit  is  asked. 

DEGREE  COURSES 

Marquette  University,  on  recommendation  of  the  Faculty  of  the 
College  of  Economics,  will  confer  the  degree  of  Bachelor  of  Com- 
mrrcial  Science  (B.  C.  S.)  on  regular  students  who  have  satisfac- 
torily completed  the  prescribed  courses  and  additional  electives,  nor- 
mally requiring  sixteen  hours  of  recitation  weekly  throughout  three 
academic  }ears,  or  their  equivalent  extended  over  a  longer  time. 

On  similar  recommendation  of  the  Faculty,  the  degree  of  Bach- 
elor of  Science  in  Economics  (B.  S.)  will  be  conferred  on  all  regular 
students  who  have  satisfactorily  completed  the  prescribed  courses  and 
additional  electives,  normally  requiring  sixteen  hours  of  recitation 
weekly  throughout  four  academic  years. 
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Students  holding  the  B.  C.  S.  degree  from  Marquette  University, 
or  an  equivalent  degree  from  any  other  university  or  college  of  recog- 
nized standing,  may  be  admitted,  at  the  discretion  of  the  Dean  and 
faculty,  as  candidates  for  the  degree  of  Master  of  Commercial  Science 
(M.  C.  S.). 

All  such  candidates  must  complete  one  year's  resident  graduate 
work  in  approved  subjects  and  write  a  thesis  on  a  topic  accepted  by 
the  Dean  and  Faculty. 

DIPLOMA  COURSE 

Marquette  University,  on  recommendation  of  the  Faculty  of  the 
College  of  Economics,  will  grant  a  diploma  to  all  regular  students 
who  have  satisfactorily  completed  the  prescribed  courses  and  addi- 
tional electives,  requiring  sixteen  hours  of  recitation  weekly  through- 
out two  academic  years. 

Those  who  cannot  complete  the  required  studies  in  two  years 
may  complete  the  same  in  three  years,  taking  eight  hours  weekly. 

CERTIFICATE  OF  PROFICIENCY 

Certificates  of  Proficiency  in  Accounting  will  be  issued  to  all 
students  who  have  successfully  completed  the  three-year  course  in 
Accounting  and  in  addition  thereto  the  courses  in  General  Economics 
and  Commercial  Law  I  and  II. 

TUITION  AND  FEES 

Tuition  for  part-time  courses  is  as  follows:  For  two  hours  of 
credit  weekly  during  one  academic  year,  $25;  during  one  term,  $15; 
for  three  hours  of  credit  weekly  during  one  academic  year,  $35 ;  for 
four  hours,  $45;  for  each  additional  hour  up  to  fourteen,  inclusive, 
$7.50. 
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For  Degree  and  Diploma  Courses: 

Tuition  for  the  academic  year , $125 

Matriculation  fee 5 

Athletic  fee,  payable  annually  at  registration ....  5 

Graduation    fee    10 

Laboratory  fee,  Chemistry  or  Physics 10 

Breakage  deposit  for  Laboratory  students 5 

Conditional  examination  fee   (on  date  set) 1 

Conditional  examination  fee  (not  on  date  set)  ...  2 

A  proportionate  extra  charge  will  be  made  for  every  hour 
above  sixteen,  $7.50  per  hour. 

Fees  of  $25  or  less  must  be  paid  in  advance ;  fees  for  more  than 
$25  are  payable  three-fifths  in  advance  and  two-fifths  at  the  beginning 
of  the  following  semester. 

No  student  once  enrolled  in  any  course  will  be  allowed  to  with- 
draw except  for  very  grave  reasons;  and  in  no  event  will  any  part 
of  his  tuition  be  returned  to  him,  except  in  case  of  withdrawal  for 
protracted  illness. 

LIVING  EXPENSES 

Good  board  and  lodging  can  be  secured  near  the  University  at 
the  rate  of  $5  to  $6  per  week.  Students  who  club  together  can  board 
for  less. 

The  following  table  will  furnish  a  rough  estimate  of  the  living 
expenses  of  a  student: 

Lowest  Average  Liberal 

Board  and   room    $128         $160  $190 

Laundry    15              20  35 

Books  and  stationery 20             30  40 

Incidentals 50              75  100 

Totals $213        $285        $365 
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SUMMARY  OF  COURSES 

ECONOMICS:  Business  Economics,  Industrial  History  of 
England,  Economic  History  of  the  United  States,  Industrial  and 
Commercial  Geography,  Domestic  Trade,  Foreign  Trade,  South 
American  Markets,  Industrial  Combinations,  Transportation,  Traf- 
fic Problems,  Statistics,  Foreign  Exchange  and  the  Money  Market, 
Public  Finance,  Financial  History  of  the  United  States,  Crises  and 
Depressions,  Banking  Theory  and  History,  History  of  Economic  The- 
ory, the  Labor  Movement,  Sociology.  American  Government,  Mu- 
nicipal Government,  Political  History  of  the  United  States. 

BUSINESS  ADMINISTRATION:  Banking  Practice,  Ad- 
vertising, Salesmanship,  Real  Estate,  Life  Insurance,  Property  Insur- 
ance, Bonds  and  Bond  Selling,  Investments,  Business  Management, 
Corporation  Finance. 

COMMERCIAL  LAW:  Contracts,  Agency,  Partnership,  Cor- 
porations, Sales,  Bailments  and  Carriers,  Negotiable  Instruments, 
Landlord  and  Tenant,  Bankruptcy. 

LANGUAGES :  Freshman,  Sophomore,  Junior  and  Senior  Eng- 
lish (Arts  and  Sciences  Department),  French,  Commercial  German, 
Commercial  Spanish,  Business  English,  Public  Speaking. 

PHILOSOPHY:  Logic,  Psychology,  Ethics  (Arts  and  Sciences 
Department),  Business  Ethics,  Business  Psychology. 

The  College  of  Economics  reserves  the  right  to  withdraw  any 
course  temporarily  in  which  the  number  of  applicants  is  too  small. 

THE  FACULTY 

The  Faculty  is  composed  partly  of  trained  professors  who  give 
their  entire  time  to  teaching  and  research,  and  partly  of  successful 
men  in  the  various  branches  of  business  and  professional  life.  They 
all  co-operate  in  maintaining  a  high  standard  of  efficiency. 

ADVANTAGES  OF  URBAN  LOCATION 

It  is  a  significant  fact  that  the  largest  and  most  successful  voca- 
tional schools  are  located  in  large  cities.    There  are  good  reasons  for 
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this.  In  a  large  city  the  right  kind  of  practical  experts  can  be  ob- 
tained for  instruction  in  certain  lines,  while  opportunities  are  af- 
forded to  the  student  to  apply  practically  what  he  has  learned  in  the 
classroom. 

LIBRARY  FACILITIES 

The  magnificent  Public  Library  of  Milwaukee,  which  is  only 
two  blocks  from  the  School,  affords  every  facility  for  study  and  re- 
search work.  The  students  may  also  avail  themselves  of  the  Mu- 
nicipal Library  in  the  City  Hall.  The  Samuel  Marshall  Library 
of  the  College  of  Economics  contains  many  standard  works  which 
are  indispensable  for  supplementary  reading. 

THE  ACADEMIC  YEAR 

The  academic  year  is  thirty-two  weeks  in  length,  exclusive  of 
the  Christmas  and  Easter  vacations.  It  is  divided  into  two  semes- 
ters of  equal  duration.  The  last  week  of  each  semester  is  devoted 
to  examinations,  thus  leaving  thirty  weeks  for  regular  class  work. 

The  first  semester  begins  on  the  Monday  nearest  to  October  first ; 
the  second  semester  begins  in  February. 

DAY  AND  EVENING  CLASSES 

Classes  are  conducted  during  the  morning  and  afternoon  hours, 
except  Saturdays  and  Sundays.  In  these  classes  are  taught  most  of 
the  subjects  required  for  degrees. 

In  order  to  accommodate  students  who  may  be  employed  during 
the  day  and  who  may  wish  to  supplement  their  knowledge  by  fur- 
ther study,  a  limited  number  of  courses  is  offered  in  the  evening  ses- 
sions. These  courses  include  Business  Economics,  Commercial  Law, 
Business  English,  Advertising,  Salesmanship,  Insurance,  Accounting, 
etc. 

Evening  sessions  are  held  every  evening,  except  Saturday  and 
Sunday. 
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CLASSIFICATION  OF  STUDENTS 

Students  are  classified  as  regulars  and  specials.  Any  qualified 
student  pursuing  the  prescribed  subjects  for  the  diploma  or  degree 
courses,  together  with  the  necessary  hours  of  electives,  will  be  regis- 
tered as  a  regular  student. 

Students  who  do  not  contemplate  completing  any  of  these  courses 
will  be  registered  as  specials.  They  may  take  such  available  courses 
as  their  time  will  permit  and  will  be  given  considerable  latitude  in 
their  selections,  subject  to  the  approval  of  the  Dean  and  Faculty. 

If  any  student  later  desires  to  qualify  for  the  diploma  or  either 
of  the  degree  courses,  he  will  be  given  credit  for  the  work  already 
done. 

No  credits  will  be  allowed  unless  the  student  has  faithfully  at- 
tended the  various  courses  for  which  he  desires  credit  and  has  satis- 
factorily passed  the  examinations.  Moreover,  no  credits  will  be  given 
if  the  student  has  not  met  all  his  financial  obligations  to  the  Uni- 
versity. 
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SCHEDULE  OF  COURSES* 


DIPLOMA  COURSE 


FIRST  YEAR 


Prescribed  Studies 


Prescribed  Studies 


1st  semester  2nd  semester 

English,   Freshman  b 3  English,   Freshman  b 3 

Business  Economics 2  Business  Economics 2 

Accounting  I    2  Accounting  I    2 

Commercial  Law  1 2  Commercial  Law  1 2 

Modern  Language    Modern  Language 

(German,  Spanish,  French) 2  (German,  Spanish,  French) 2 


11 


11 


ELECTIVES 

5  or  6  Hours 

Advertising 2       Advertising 2 

Salesmanship     2       Life  Insurance 2 

Business  English    1       Business  English    1 

Business  Management   2       Business  Management    2 

Industrial  History  of  England 3  Economic    History    of    the    United 

Political     History     of     the     United  States 3 

States 2  Political     History     of     the     United 

Logic 4  States 2 

Ethics 4 


SECOND  YEAR 


Industrial  and  Commercial  Geogra- 
phy      3 

Commercial  Law  II 2 

Runner  Ethics 1 


Domestic   Trade    3 

Commercial  Law  II 2 

Business   Ethics    1 


lli'-  course*,  at   arranged  below,  go  into  effect  for  the  Freshman  Clats 
4  1916-1917. 
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ELECTIVES 
10  Hours 


1st  semester 


Investments 2 

Money  and   Credit 2 

Corporation  Finance 2 

Foreign  Trade 2 

American  Government 3 

Public  Finance 2 

Crises  and  Depressions 2 

South  American   Markets 2 

Foreign  Exchange   and  the   Money 

Market 2 

Accounting  II    2 

Modern  Languages 2 

Phychology 4 

Business  Psychology   1 

English,   Sophomore    3 

Public  Speaking 2 


2nd  SEMESTER 


Property  Insurance   2 

Real  Estate 2 

Corporation  Finance 2 

Statistics 2 

Industrial  Combinations 3 

Municipal   Government   3 

Financial    History    of    the    United 

States  2 

Accounting  II 2 

Modern  Languages 2 

Ethics    4 

Business  Psychology   1 

English,   Sophomore    3 

Public   Speaking    2 


B.  C.  S.  COURSE 
FIRST  YEAR 


Prescribed  Studies 

English,  Freshman  a  or  b 3 

Business   Economics    2 

Industrial   History  of  England....  3 

Accounting  I    2 

Political     History    of    the     United 

States 2 

Business  Ethics    1 


13 


Prescribed  Studies 

English,  Freshman  a  or  b 3 

Business  Economics 2 

Economic    History    of    the    United 

States 3 

Accounting  I    2 

Political     History    of     the     United 

States  2 

Business   Ethics    1 


13 


ELECTIVES 

3  or  4  Hours 


Salesmanship    2 

Advertising    2 

Mathematics     3 

Business  English   1 

Modern  Language    

(German,    Spanish,    French) 2 

Logic    4 


Life  Insurance   2 

Advertising     2 

Mathematics     3 

Business  English . .   1 

Modern  Language 

(German,    Spanish,    French) 2 
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SECOND  YEAR 


Prescribed  Studies 
1st  semester 
Industrial    and    Commercial    Geo- 
graphy      3 

Banking  Practice 2 

Commercial  Law  1 2 

English,    Sophomore,    or    Freshman 

a   or  b 3 

Modern  Language    

(German,    Spanish,    French) 2 

12 


Prescribed  Studies 
2nd  semester 

Industrial    Combinations    3 

Domestic   Trade    3 

Commercial    Law    1 2 

English,  Sophomore  or  Freshman  a 

or  b    3 

Modern  Language    

(German,  Spanish,  French) 2 


13 


ELECTIVES 

4  or  5  Hours 


Business  Management   2 

Public    Finance    2 

Accounting  II 2 

Traffic    Problems    2 

Physics  or  Chemistry  5 

Mathematics     .  . 3 

Psychology     4 

Public   Speaking    2 


Business  Management   2 

Banking  Theory    2 

Accounting    II 2 

Real   Estate   2 

Physics   or   Chemistry    5 

Mathematics     3 

Ethics    4 

Public   Speaking    2 


THIRD  YEAR 


Money  and   Credit 2 

Investments     2 

Corporation  Finance 2 

Commercial  Law  II 2 

English,  Junior  or  Senior 3 


11 


Foreign   Trade 2 

Transportation   2 

Corporation    Finance    2 

Commercial  Law  II 2 

English,   Tunior  or  Senior 3 


11 


ELECTIVES 

5  or  6  Hours 


American   Government    3 

Crises    and    Depressions    2 

History  of  Economic  Theory   2 

South   American    Markets 2 

Accounting  III   2 

Business  Psychology    1 

Foreign    Exchange   and   the   Money 

Market     2 


Municipal    Government    3 

Statistics    2 

Bonds  and  Bond  Selling 2 

Property    Insurance    2 

Accounting   III    2 

Financial    History    of    the    United 

States    2 

Business  Psychology   1 

The    Labor   Movement    3 
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B.  S.  COURSE 


FIRST  YEAR 


Prescribed  Studies 
1st  semester 


Prescribed  Studies 
2nd  semester 


Business   Economics 2 

Industrial   History  of  England 3 

Accounting  I    2 

English,  Freshman  a  or  b 3 

Modern   Language    

(German,    Spanish,   French) 2 

Mathematics     3 

Business  Ethics    1 


16 


Business   Economics    2 

Economic  History  of  the  U.  S 3 

Accounting  I    2 

English,  Freshman  a  or  b 3 

Modern   Language    

(German,    Spanish,    French) 2 

Mathematics     3 

Business  Ethics    1 


16 


SECOND  YEAR 


Prescribed  Studies 

1st  semester 

Industrial  and  Economic  Geogra- 
phy       3 

American   Government    3 

English,  Freshman,  a  or  b,  or 
Sophomore 3 

Physics     5 


Prescribed  Studies 
2nd  semester 

Domestic   Trade    3 

Foreign  Trade  2 

English,     Freshman,     a    or     b,     or 

Sophomore 3 

Physics     5 


13 


14 

ELECTIVES 

2,  3  or  4  Hours 


Industrial   Combinations    3 

Modern  Language    2 

Business  Management 2 

Salesmanship    2 

Logic    4 


Modern  Language    2 

Business    Management    2 

Life  Insurance   2 

Municipal  Government   3 

Industrial  Combinations 3 


THIRD  YEAR 


Money  and  Credit   2 

Corporation   Finance    2 

Commercial  Law  1 2 

Chemistry    5 


11 


Banking  Theory   2 

Corporation   Finance    2 

Commercial  Law  1 2 

Chemistry    5 


11 
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ELECTIVES 
4  or  5  Hours 


1st  semester 


2nd  semester 


Advertising     2 

Accounting  II    2 

Business    English    1 

Psychology     4 

Investments     2 

Public   Finance    2 


Advertising     2 

Accounting  II    2 

Business    English    1 

Ethics    4 

Bonds  and  Bond  Selling 2 

Property    Insurance    2 


FOURTH  YEAR 
Prescribed  Studies  Prescribed  Studies 


Political     History    of    the     United 

States    2 

Traffic  Problems   2 

Commercial  Law  II   2 

English,   Junior   or   Senior 3 


Political     History    of    the    United 

States    2 

Transportation     2 

Commercial    Law   II 2 

English,  Junior  or  Senior   3 


ELECTIVES 
6  or  1  Hours 


Banking  Practice  2 

Crises  and  Depressions 2 

South   American   Markets 2 

Foreign  Exchange   and  the   Money 

Market 2 

Accounting  III   2 

History  of  Economic  Theory 2 

Business  Psychology   I 


Real  Estate  2 

Statistics 2 

Financial    History    of    the    United 

States  2 

The  Labor  Movement 3 

Accounting  III    2 

Business  Psychology   1 


Page  Eighteen 


SCHOOL       OF       ECONOMICS 

DESCRIPTION  OF  COURSES 

ECONOMICS 

COURSE  I.    Business  Economics.    I,  II;  (2)* 

This  course  is  designed  to  give  a  practical  working  knowledge  of 
the  fundamental  underlying  principles  of  modern  business.  Beginning 
with  a  characterization  of  modern  industrial  organization,  the  student 
is  led  to  an  analysis  of  the  problems  of  production,  including  trusts 
and  industrial  combinations,  value  as  it  arises  in  the  exchange  of 
goods,  human  wants  and  their  satisfaction  in  consumption. 

Among  other  subjects  the  second  half  of  the  year  will  include 
money,  credit  and  banking,  international  trade  and  protection,  dis- 
tribution of  proceeds  to  rent,  wages,  interest  and  profits. 

Text:     Ely's  Outlines  of  Economics. 

COURSE  II.  Industrial  and  Commercial  Geography.  I ; 
(3). 

Geography  of  production ;  a  study  of  geographical  conditions  and 
their  influence  on  the  commercial  and  industrial  development  of  man ; 
a  descriptive  study  of  the  leading  American  industries;  discussion  of 
the  products  of  the  farm,  forests,  mines,  quarries,  etc. 

Lectures,  text  and  assigned  readings.  Smith's  Commerce  and  In- 
dustry is  used  as  a  text  and  important  additional  readings  are  assigned. 

COURSE  III.  Economic  History  of  the  United  States. 
II;  (3). 

The  development  of  colonial  institutions;  the  public  land  prob- 
lems; agricultural  development;  growth  of  slavery;  internal  improve- 
ments; finance;  development  of  banking;  combinations  of  labor  and 
capital;  growth  of  transportation  facilities;  natural  resources;  large- 
scale  manufacturing ;  commercial  expansion ;  education  and  the  gen- 
eral social  life. 

Text:  Bogart's  Economic  History  of  the  United  States;  assigned 
readings. 

COURSE  IV.    Industrial  History  of  England.  I ;  (3). 
Early  systems  of  agriculture  in  England;  effects  of  the  Norman 


*The  Roman  numerals  I  and  II,  indicate  respective  semesters.  The 
Arabic  numerals  in  parenthesis  indicate  the  number  of  hours  of  recitation 
weekly. 
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invasion ;  the  enclosure  movement  and  its  economic  results ;  organiza- 
tion and  decline  of  craft  guilds ;  mercantile  system ;  trading  companies ; 
the  industrial  revolution  and  its  economic  results;  finance  and  bank- 
ing; labor  combinations  and  legislation;  the  relation  of  the  Govern- 
ment to  commerce  and  industry. 

Text:     Innes's  England's  Industrial  Development. 

COURSE  V.    Domestic  Trade.  I;  (3). 

A  course  in  commercial  organization  in  domestic  trade.  Survey 
of  internal  commerce  of  the  United  States;  marketing  of  farm  prod- 
ucts; commerce  in  raw  materials  and  manufactures;  functions  of  the 
middleman  and  retailer  and  their  relation  to  the  manufacturer  and 
consumer;  co-operative  buying  and  selling;  manufacturer's  marketing 
problems ;  development  of  trade  marks  and  private  brands ;  price  main- 
tenance. 

Lectures  and  assigned  readings.  Much  use  is  made  of  Govern- 
ment reports, 

COURSE  VI.    Foreign  Trade.  II;  (2). 

A  course  in  commercial  organization  in  foreign  trade.  A  survey 
of  the  foreign  trade  of  the  United  States;  a  study  of  the  opportunities 
for  foreign  trade ;  a  detailed  examination  of  the  facilities  and  methods 
used  in  conducting  import  and  export  trade  and  of  the  activity  of  the 
Government  in  promoting  such  trade. 

Lectures  and  assigned  readings.  Use  is  made  of  Government  re- 
ports. 

COURSE  VII.    South  American  Markets.  I;  (1). 

This  course  will  include  a  study  of  the  physical  and  social  condi- 
tions that  determine  the  commercial  importance  of  South  America; 
the  present  status  of  South  American  commerce  with  the  United 
States  and  other  countries;  opportunities  of  the  United  States  in  South 
America;  banking  and  transportation  facilities;  the  methods  best 
adapted  to  develop  trade  with  South  America. 

Lectures  and  reports.  Government  documents  are  drawn  on  for 
much  of  the  assigned  reading. 
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COURSE  VIII.    Industrial  Combinations.  II;  (3). 

A  study  of  the  conditions  and  motives  that  have  resulted  in  the 
great  industrial  combinations  of  the  present  time;  the  advantages  and 
disadvantages  growing  out  of  them ;  the  attitude  which  should  be  as- 
sumed toward  their  limitation  and  control ;  their  future  development. 
Some  of  these  combinations  will  be  studied  in  detail. 

Text:     Ripley's  Trusts,  Pools  and  Corporations. 

COURSE  IX.    Transportation.  II;  (2). 

This  course  will  include  a  brief  summary  of  the  development  of 
transportation  facilities  in  the  United  States,  including  technical  im- 
provements; public  aids  to  railroads;  competition,  rate  wars,  pools, 
traffic  associations  and  consolidations;  description  of  present  railroad 
systems ;  organization  of  the  freight,  passenger,  express  and  mail  serv- 
ices ;  the  Great  Lakes  service  and  traffic ;  water  rates  and  the  relation 
of  water  and  rail  carriers 

Text:     Johnson's  American  Railway  Transportation. 

COURSE  X.    Traffic  Problems.  I;  (2). 
A  detailed  study  of  practical  traffic  problems ;  rates  and  classifica- 
tions ;  application  to  local  conditions. 

COURSE  XI.    Statistics.  II;  (2). 

This  course  is  designed  to  give  a  preliminary  training  in  statistical 
method.  The  illustrative  material  used  is  drawn  mainly  from  econom- 
ic and  business  transactions.  Special  emphasis  is  placed  on  the  im- 
portance of  discriminating  between  important  and  unimportant  data 
in  all  cases  where  interpretation  is  the  end  sought. 

Practical  laboratory  exercises  are  required. 

This  course  should  not  be  taken  without  consultation  with  the 
professor. 

Text:     King's  Elements  of  Statistical  Methods. 

COURSE  XII.    Banking  Theory  and  History.  II;  (2). 

The  functions  and  accounts  of  a  bank;  the  different  kinds  of 
banks;  the  history  of  banking  in  the  United  States;  the  State  banks; 
the  national  banking  system  and  the  recent  growth  of  trust  compan- 
ies; the  essential  characteristics  of  the  Bank  of  England,  the  Bank  of 
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France,  the  Reichsbank,  the  Scotch  and  Canadian  Banks;  note  issues, 
deposits,  reserves,  branch  banking;  relations  with  the  government; 
connection  with  crises  and  clearing  houses.  The  Federal  Reserve 
System  will  be  fully  studied. 

Text:     Holdsivorth's  Money  and  Banking. 

COURSE  XIII.  Foreign  Exchange  and  the  Money  Mar- 
ket. I ;  (2). 

This  course  comprises  a  study  of  the  principles  and  practices  of 
international  payment;  the  rate  of  exchange;  the  gold  points;  move- 
ments of  specie ;  arbitrage  transactions ;  interest  and  discount  rates. 

This  course  is  closely  allied  to  the  course  in  Banking  Practice. 

COURSE  XIV.    Money  and  Credit.  I;  (2). 

The  principles  of  money  and  credit;  the  nature  of  money,  coin- 
age, the  standard  question,  the  different  forms  of  money  and  the  mon- 
etary system  of  the  United  States.  Among  the  questions  discussed 
will  be  free  silver,  greenback  issues,  legal  tender  acts,  domestic  and 
foreign  exchange,  and  the  effects  of  money  and  credit  upon  the  rates 
of  interest  and  the  prices  of  commodities. 

Text:     Johnson  s  Money  and  Currency. 

COURSE  XV.    Crises  and  Depressions.  I;  (2). 

A  study  of  the  causes  and  results  of  the  recurring  periods  of  ac- 
tivity and  inactivity  in  business  in  the  United  States.  An  analytical 
examination  is  made  of  the  financial  and  banking  conditions  that  ac- 
company business  cycles  and  remedies  for  crises  are  suggested. 

COURSE  XVI.  Financial  History  of  the  United  States. 
II;  (2). 

Among  the  topics  considered  in  this  course  are  the  finances  of  the 
colonies  and  the  Confederation;  the  development  of  banking  facilities; 
the  independent  Treasury  System  ;  tariff  legislation  ;  crisis  and  depres- 
sions;  development  of  the  monetary  system;  taxation  and  public  ex- 
penditures; the  public  debt. 

COURSE  XVII.    Public  Finance.  I;  (2). 
A  study  of  the  financial  methods  of  the  United  States  in  compar- 
ison with  those  of  the  leading  Kuropean  nations,  including  the  various 
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forms  and  methods  of  taxation  and  the  customs  and  internal  revenue 
systems. 

COURSE  XVIII.    History  of  Economic  Theory.  I ;  (2) . 

A  course  designed  for  advanced  students  in  Economics,  covering 
the  essentials  in  the  writings  of  the  master  minds  who  have  contrib- 
uted to  the  development  of  economic  theory— Adam  Smith,  Mill, 
Ricardo,  Jevons  and  others.  The  reasons  for  the  persistence  and  for 
the  abandonment  of  certain  theories  will  be  investigated. 

COURSE  XIX.    The  Labor  Movement.  II;  (3). 

This  course  will  include  a  study  of  the  methods  of  organization 
and  control  of  labor  unions,  industrial  remuneration  and  industrial 
peace,  labor  legislation,  court  decisions  in  labor  disputes,  child  labor, 
unemployment  and  industrial  education. 

COURSE  XX.    American  Government.  I;  (3). 
A  study  of  the  development  and  practical  working  of  our  federal, 
state  and  local  governments. 

Text:     Young's  New  American  Government. 

COURSE  XXI.    Municipal  Government.  II;  (3). 

The  organization  and  administration  of  city  government  in  the 
United  States;  current  movements  in  municipal  politics  examined  arid 
discussed  in  reference  to  the  manner  in  which  European  municipalities 
handle  similar  problems. 

COURSE  XXII.  Political  History  of  the  United  States. 
I,  II;  (2). 

A  detailed  study  of  the  political  development  of  the  United  States. 
Text:    Hart's  Essentials  in  American  History. 

COURSE  XXIII.    Sociology.  II;  (3). 

This  course  comprises  a  fundamental  and  general  study  of  the 
social  question  and  the  various  schools  of  reform.  It  discusses  the 
elements  of  social  life — the  individual,  the  family,  the  state;  labor 
and  capital  in  their  social  aspects;  the  various  associations  of  capital- 
ists, employers  and  workers ;  co-operation ;  economic  freedom  ;  strikes  ; 
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the  social  bearings  of  distribution  and  consumption;  social  problems 
of  poverty,  unemployment,  etc. 

Text:     Parkinson  s  Social  Science, 

BUSINESS  ADMINISTRATION 

COURSE  I.    Advertising.  I,  II;  (2). 

It  is  the  aim  of  this  course  to  present  a  general  survey  of  adver- 
tising in  all  its  main  branches,  supplemented  by  practice  work  in  tech- 
nique and  class  discussions  of  practical  advertising  and  merchandising 
problems. 

The  chief  subjects  covered  are:  preparation  of  copy;  sources  of 
data  ;  psychology  of  appeal ;  color ;  laws  of  memory ;  emphasis ;  induc- 
ing action;  analysis  of  successful  advertisements;  mediums;  trade- 
marks ;  art ;  engraving ;  lithography  ;  electrotryping ;  type  ;  paper ; 
printing;  direct  literature;  follow-up  system;  house  organs;  selling 
methods;  the  campaign  as  a  whole;  the  advertising  agency. 

Text:     Starch's  Advertising,  supplemented  by  lectures. 

COURSE  II.    Banking  Practice.  I;  (2). 

A  detailed  study  of  the  organization,  functions  and  management 
of  a  typical  commercial  bank.  The  various  departments,  such  as  re- 
ceiving teller,  note  teller,  paying  teller,  outgoing  and  incoming  clear- 
ings, clearing  out-of-town  checks,  collection  department,  etc.,  will  be 
considered. 

Text:     Jefferson  s  Banking  Practice. 

COURSE  III.     Investments.  I;  (2). 

Nature,  method  and  laws  of  investment;  government,  state  and 
municipal  bonds;  stocks  and  bonds  of  public  service  companies;  stocks 
and  bonds  of  industrial  organizations;  railroad  stocks  and  bonds;  fluc- 
tuation ;  stock  markets ;  the  relation  of  speculation  to  investment ; 
mortgages ;  real  estate  values  and  investments. 

Text:  Etcher's  Practical  Investing;  Moody's  How  to  Invest 
Money  Wisely. 

COURSE  IV.     Bonds  and  Bond  Selling.  II;  (2). 

A  thorough  practical  study  of  the  various  kinds  of  bonds  and  the 
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work  of  bond  houses.  The  instruction  of  selling  methods  is  accom- 
panied by  numerous  illustrations  and  student  practice  work. 

This  course  presupposes  Course  III  and  insists  on  the  practical 
aspects  of  investments. 

Text:     Chamberlain  s  The  Work  of  the  Bond  House. 

Reference:    Chamberlain  s  Bond  Investment. 

COURSE  V.    Business  Management.  I,  II;  (2). 

A  detailed  study  of  the  organization  and  management  of  a  typical 
business.  The  following  subjects  are  treated :  plant  location ;  plant 
design ;  organization  of  plant ;  cost  accounting ;  distribution  of  ex- 
pense ;  selection  and  supervision  of  labor ;  methods  of  paying  labor ; 
time  and  motion  study;  purchasing;  records;  machine  records;  the 
production  department. 

Organization  and  management  of  the  sales  department;  selling  by 
mail,  retail  and  wholesale;  credits  and  collections;  organization  and 
management  of  the  credit  department. 

Text:     Duncans  Industrial  Management. 

COURSE  VI.    Corporation  Finance.  I,  II;  (2). 

This  course  is  designed  to  give  to  the  student  a  presentation  of 
the  phases  of  practical  financial  management  of  a  corporation.  The 
subjects  treated  are:  business  promotion;  principles  of  capitalization; 
means  of  financing  a  corporation ;  determination  of  profits ;  valuation 
of  securities;  methods  and  purpose  of  consolidation;  reorganization 
of  corporations,  etc. 

Text:    Mead's  Corporation  Finance. 

COURSE  VII.    Life  Insurance.  II ;  (2). 

Nature  and  principles  of  life  insurance;  various  kinds  of  life  in- 
surance and  classification  of  policies;  measurement  of  risks;  rate- 
making;  premiums;  special  forms  of  life  insurance;  organization  and 
management  of  insurance  companies ;  government  supervision  of  life 
insurance;  important  phases  of  life  insurance, 

Text:    Huebners  Life  Insurance. 

COURSE  VIII.    Property  Insurance.  II;  (2). 
Organization  of  fire  insurance  companies;  the  functions  of  fire 
insurance ;  the  policy  contract  in  fire  insurance ;  parties  to  the  con- 
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tract;  agency  in  fire  insurance;  the  description  of  the  property  in- 
sured ;  the  risk  assumed ;  the  term  of  the  contract ;  special  agreements 
indorsed  on  the  policy;  the  reinsurance  reserve;  coinsurance;  fire  in- 
surance rating;  reinsurance;  fire  prevention;  State  supervision  and 
regulation;  other  forms  of  property  insurance. 
Text:     Huebners  Property  Insurance. 

COURSE  IX.    Real  Estate.  II;  (2). 

A  practical  course  dealing  with  the  business  problems  connected 
with  the  sale,  purchase  and  management  of  real  estate.  The  follow- 
ing topics  are  included  in  this  study :  real  estate  brokerage ;  contracts 
in  real  estate;  auction  sales;  liens;  taxes  and  assessments;  the  transfer 
of  titles;  deeds;  bonds  and  mortgage;  leases;  methods  of  arriving  at 
the  valuation  of  real  estate ;  surveyor's  relation  to  real  estate ;  work  of 
the  architect;  problems  of  management,  etc. 

Text :    Lindner  s  Real  Estate. 

COURSE  X.     Salesmanship.  I;  (2). 

Personal  qualifications,  tact,  address,  etc.,  and  their  development; 
a  scientific  and  thorough  study  of  the  elements  that  make  for  success ; 
knowledge  of  the  goods  to  be  sold ;  studying  the  prospective  buyer ; 
the  approach;  the  demonstration;  effectiveness  in  the  presentation  of 
arguments ;  closing  the  sale ;  developing  new  markets,  etc. 

COMMERCIAL  LAW 

COURSE  I.    I,  II;  (2). 

Contracts.  Elements  of  a  contract;  considerations;  agreement; 
parties  to  a  contract;  consent;  fraud;  duress;  illegal  contracts;  inter- 
pretation of  contracts ;  discharge  of  contracts,  etc. 

Negotiable  Instruments.  Rights  of  the  holder;  liability  of  the 
parties;  discharge  of  negotiable  instruments;  bills  of  exchange  ;  checks ; 
promissory  notes;  etc. 

Agency.  Nature  and  formation;  extent  of  authority  of  agents; 
duties  and  liabilities  of  principals  and  agents;  termination  of  agency; 
special  form-  of  agency. 
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Partnership.  Nature  and  formation;  rights  and  duties  of  partners; 
dissolution  and  its  consequences. 

Corporations.  Nature  and  formation;  capital  and  stock;  man- 
agement of  corporations ;  corporate  powers ;  liability  of  shareholders 
to  creditors;  dividends;  dissolution  of  corporations. 

Some  of  the  above  subjects  will  be  studied  with  greater  detail  and 
supplemented  by  special  treatises. 

Text:    Spencer  s  Manual  of  Commercial  Law. 

COURSE  II.     I,  II;  (2). 

Sales.  Sales  of  personal  property ;  nature  of  the  contract  of  sales ; 
the  Statute  of  Frauds ;  passing  of  the  title ;  warranties  accompanying 
sales;  performance  of  the  contract;  conditional  sales;  mortgages  on 
personal  property. 

Bailments:  Nature  of  bailments;  bailments  for  benefit  of  bailor 
and  bailee;  mutual  benefit  bailments. 

Carriers.  Common  carriers ;  carrier's  liability  during  transit ;  car- 
riers of  passengers ;  innkeepers ;  telegraph  companies. 

Guaranty  and  Suretyship.  Nature  and  form  of  the  contract; 
scope  and  interpretation  of  the  contract;  rights  of  surety  after  pay- 
ment; discharge  of  surety. 

Insurance.  Formation  of  the  contract ;  special  provisions  of  the 
policy ;  life  insurance  ;  accident  insurance ;  etc. 

Real  Property  and  Tenancy.  Nature  and  classification  ;  title  to 
real  property ;  title  by  deed ;  mortgages  of  real  property ;  landlord  and 
tenant. 

Wills.  Requisitions  to  make  a  will ;  revocation  of  wills ;  probate 
of  wills ;  executors  and  administrators. 

Some  of  the  above  subjects  will  be  supplemented  by  special  treat- 
ises. 

Text:     Spencer s  Manual  of  Commercial  Law. 

ACCOUNTING 

COURSE  I.    General  Accounting.  I,  II;  (2). 
The  object  of  this  course  is  to  lay  a  solid   foundation   for  the 
courses  which  are  to  follow.     To  secure  absolute  thoroughness  and 
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coherent  development  Walton's  graded  system  of  General  Accounting 
is  used. 

The  course  includes :  the  elements  of  accounting ;  single  and  double 
entry;  debits  and  credits;  journalizing,  posting  and  trial  balances; 
closing  books ;  proprietor's  accounts ;  partnership  accounts ;  etc. 

Advanced  analytic  study  of  accounting ;  analytic  study  of  the  bal- 
ance sheet ;  assets  and  liabilities ;  depreciation ;  capital  stock ;  profits ; 
surplus  and  reserves ;  sinking  funds ;  counting-house  methods  and  busi- 
ness practice,  etc. 

A  series  of  graded  exercises,  based  on  the  text  and  lectures,  will 
be  given  to  insure  the  student's  thorough  grasp  of  the  principles  and 
facility  in  their  practical  application. 

COURSE  II.    Corporation  Accounting.  I,  II;  (2). 

Corporate  formation;  books  of  account;  stock  accounts;  capital, 
assets,  investments ;  working  and  trading  assets ;  real  estate ;  lease- 
holds; mortgages;  buildings,  maintenance  and  expense;  basis  of  val- 
uation of  machinery  and  tools ;  depreciation  and  fluctuation ;  raw  ma- 
terials and  their  cost ;  notes  receivable  and  bills  of  exchange ;  interest 
on  notes ;  goodwill,  its  nature  and  theory ;  deferred  charges  as  assets ; 
organization  and  promotion  expenses ;  advertising ;  liabilities ;  sales ; 
discounts,  trade  and  cash  discounts ;  bonds ;  secret  reserves ;  sinking 
funds;  profits  and  earnings;  capital  expenditure;  capital  receipts; 
dividends. 

Text:     Walton  s  Advanced  Accounting. 

COURSE  III.    Auditing.  I,  II  (2). 

Qualifications  of  an  auditor;  objects  of  an  audit;  responsibility  of 
an  auditor ;  conduct  and  process  of  an  audit;  appraisals;  various  kinds 
of  audits,  such  as  mergers  and  consolidations,  Board  of  Trade  and 
Stock  Exchange,  life  insurance  companies,  breweries,  municipalities, 
clubs,  public  service  corporations,  electric  light  and  power  companies, 
electric  railways,  steam  railroads,  banks,  executors'  accounts,  consign- 
ment-, contractor's  accounts. 

TEXT:    Walton's  Advanced  Accounting. 

COURSE  IV.     Cost  Accounting. 

Analysis  of   tlir  sources  of  cost;   tracing  the  cost  from  the  raw 
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materials  through  the  processes  of  production  to  the  finished  product ; 
apportioning  costs ;  cost  of  labor ;  cost  of  management ;  cost  units ; 
analysis  of  costs  to  determine  the  relative  efficiency  of  various  de- 
partments ;  trading  as  distinguished  from  manufacturing  costs ;  in- 
stalling and  operating  cost  systems ;  cost  keeping  according  to  the  most 
satisfactory  methods. 

Courses  I  and  II  will  be  accompanied  by  a  well-graded  series  of 
problems  which  apply  the  principles  studied  to  practical  affairs.  These 
problems  form  a  continuous  course  running  through  the  second  and 
third  years. 

The  entire  course  in  Accounting  is  so  arranged  and  constructed 
as  to  prepare  the  student  who  masters  both  theory  and  practice  for 
the  C.  P.  A.  examinations. 

To  bring  about  this  result  the  students  must  devote  a  great  deal 
of  time  to  laboratory  work  outside  of  the  classes  and  to  the  home  as- 
signments. 

LANGUAGES 

COURSE  I.    Freshman  English.  I,  II;  (3). 

Freshman  A.  A  study  of  English  versification,  essentials 
of  verse-composition,  accompanied  by  practice  in  verse  forms;  study 
of  models ;  lyric  and  narrative  poetry. 

Fiction:  Theory  of  the  short  story;  examination  and  analysis,  ex- 
tensive and  intensive ;  the  construction  of  the.  novel ;  intensive  exam- 
ination of  models;  extensive  examination  of  some  of  the  masterpieces. 

Freshman  B.  The  essentials  of  composition;  the  structure  of 
the  sentence  and  the  paragraph ;  the  four  forms  of  composition ;  daily 
themes  illustrating  the  principles  of  composition ;  intensive  study  of 
models. 

COURSE  II.    Sophomore  English.  I,  II;  (3). 

The  theory  of  the  written  speech ;  the  forms  of  oratory ;  for  in- 
tensive study  a  number  of  the  masterpieces  are  taken ;  one  speech  every 
two  weeks  is  selected  for  extensive  study;  daily  exercises  in  composi- 
tion; one  formal  speech  every  two  weeks. 
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COURSE  III.    Junior  English.  I,  II;  (3). 
The  study  of  the  drama,  technical  and  literary;  analysis  and  com- 
position. 

Texts:    Shakespeare,  Sheridan,  Goldsmith  and  later  writers. 

COURSE  IV.    Senior  English.  I,  II;  (3). 
Criticism  and  aesthetics;  theories  of  the  beautiful;  imagination; 
emotion ;  ethical  standards  in  fine  art;  schools  of  criticism. 
Essays  and  themes. 

COURSE  V.    Business  English.  I,  II ;  ( 1 ) . 

A  pratical  course  in  business  writing  and  correspondence.  Subjects 
treated  are:  interest  and  clearness;  connection;  punctuation;  gram- 
matical correctness;  effective  sentences;  accuracy  in  diction;  business 
narration,  description,  exposition,  argument,  reports;  advertisement 
English ;  business  correspondence. 

COURSES  VI,  VIII.  Commercial  German.  I,  II;  (2)  dur- 
ing two  years. 

Course  VI  is  designed  to  give  the  student  a  practical  knowledge 
of  modern  German  for  business  purposes. 

Course  VIII  is  a  continuation  of  Course  VI  and  is  intended  for 
those  who  wish  to  acquire  greater  proficiency  in  speaking  and  writing 
German. 

COURSES  VII,  IX.  Commercial  Spanish.  I,  II;  (2)  dur- 
ing two  years. 

These  courses  are  of  particular  value  owing  to  the  constantly  in- 
creasing volume  of  trade  between  the  United  States  and  the  Latin- 
American  countries.  This  fact  necessitates  the  employment  by  many 
of  the  large  jobbers  and  manufacturers  of  secretaries,  stenographers, 
salesmen,  etc.,  capable  of  handling  Spanish  correspondence  and  busi- 
ness. The  courses  aim  to  impart  to  the  student  an  easy  and  exact 
command  of  the  language,  sufficient  for  all  commercial  purposes. 

COURSES  XI,  XII.     French.  I,  II ;  (2)  during  two  years. 

COURSE  XIII.    Public  Speaking.  I,  II;  (2). 

This  course  aims  at  equipping  the  student  with  readiness  of  speech, 


Page   Thirty 


SCHOOL       OF       ECONOMICS 

correct  thinking,  facility  and  ease  of  expression,  force  and  power  of 
argumentation  and  demonstration. 

PHILOSOPHY 

COURSE  I.    Logic.  I;  (4). 

COURSE  II.    Psychology.  I;  (4). 

COURSE  III.    Ethics.  II;  (4). 

These  courses  are  offered  in  the  Arts  and  Sciences  Department, 
but  are  open  also  to  the  students  of  the  Economics  Department. 

COURSE  IV.    Business  Ethics.  I,  II ;  ( 1 ) . 

This  course  will  embrace  the  fundamental  principles  of  right  and 
wrong,  of  justice  and  injustice,  together  with  the  application  of  these 
principles  to  the  many  phases  of  industry,  commerce  and  finance. 

The  purpose  of  the  course  is  to  develop  and  strengthen  an  intelli- 
gent business  conscience. 

COURSE  V.    Business  Psychology.  I,  II;  (1). 

A  course  in  practical  psychology,  including  a  study  of  the  nature 
and  development  of  the  powers  and  mental  faculties  which  make  for 
character  and  efficiency. 

MATHEMATICS  AND  SCIENCE 

The  courses  in  mathematics  and  sciences  are  described  in  the  bulle- 
tin of  the  Arts  and  Sciences  Department. 
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Marquette  University 

Milwaukee,  Wisconsin 
College  of  Arts  and  Sciences.* 

Courses  in  Letters,  Sciences  and  Philosophy,  leading  to  the  Bachelor's 
degree  in  Arts  and  Sciences. 

College  of  Applied  Science  and  Engineering. 

Courses  in  Civil,  Mechanical  and  Electrical  Engineering,  leading  to  the 
degree  of  Bachelor  of  Science  in  Engineering. 

School  of  Medicine. 

A  six -year  course  leading  to  the  degree  of  Bachelor  of  Science  and  Doctor 
of  Medicine. 

College  of  Law. 

a.  The  Day  Law  School,  a  four-year  course  leading  to  the  degree  of  Bach- 
elor of  Laws; 

b.  The  Evening  Law  School,  a  four-year  course  preparing  for  admission 
to  the  bar. 

School  of  Dentistry. 

a.  A  three-year  course  leading  to  the  degree  of  Doctor  of  Dental  Surgery; 

b.  A  four-year  course  leading  to  the  degree  of  Doctor  of  Dental  Surgery. 

The  R.  A.  Johnston  College  of  Economics.* 

a.  A  three-year  course  leading  to  the  degree  of  Bachelor  of  Commercial 
Science; 

b.  A   four-year  course   leading  to   the   degree  of  Bachelor  of   Science   in 
Economics. 

School  of  Journalism.* 

Courses  leading  to  the  degree  of  Bachelor  of  Journalism,  Bachelor  of  Arts 
in  Journalism  and  Bachelor  of  Literature  in  Journalism. 

School  of  Pharmacy. 

a.  A  two-year  course  leading  to  the  degree  of  Graduate  in  Pharmacy; 

b.  A  three-year  course  leading  to  the  degree  of  Pharmaceutical  Chemist; 

c.  A   four-year   course   leading  to   the   degree   of   Bachelor  of   Science   in 
Pharmacy ; 

d.  A  short  course  in  Pharmacy. 

Training  School  for  Nurses. 

Conducted  in  connection  with  Trinity  Hospital.    A  three-year  course. 

Marquette  University  Conservatory  of  Music. 

Instruction  in  Piano,  Vocal,  Violin,  Organ  and  all  orchestral  instruments. 
Theory  and  History  of  Music,  Dramatic  Art,  Art  of  Expression,  Public 
School  Music,  Ensemble  and  Sight-Reading. 

Marquette  Academy. 

Preparatory  Department,  Classical  and  Commercial  courses,  Courses  pre- 
paratory to  Law,  Medicine  and  Engineering. 


*These  Departments  also  have  evening  sessions. 


3  0112  105821562 


